
‘Doctor’ Di has been invited by
Derbyshire County Council to run
a series of free marketing
workshops or ‘surgeries’ to
independent retailers across many
parts of Derbyshire throughout
most of 2009.

Aimed at supporting local
businesses and creating prosper-
ous towns, the programme is part
of Derbyshire County Council’s
Market Towns Initiative, funded
by the Derby and Derbyshire
Economic Partnership (DDEP).
Retailers from Alfreton, Heanor
and Ripley attended the series of
four workshops in May at Heanor
Gate Science College.

AAiimmeedd aatt  ssuuppppoorrtt iinngg llooccaall  bbuussiinneesssseess aanndd
ccrreeaatt iinngg pprroossppeerroouuss ttoowwnnss,,  tthhee pprrooggrraammmmee iiss
ppaarrtt  ooff  DDeerrbbyysshhiirree CCoouunnttyy CCoouunnccii ll ’’ ss MMaarrkkeett
TToowwnnss IInnii tt iiaatt iivvee,, ffuunnddeedd bbyy tthhee DDeerrbbyy aanndd
DDeerrbbyysshhiirree EEccoonnoommiicc PPaarrttnneerrsshhiipp ((DDDDEEPP))..
RReettaaii lleerrss  ff rroomm AAll ff rreettoonn,, HHeeaannoorr aanndd RRiipp lleeyy

aatttteennddeedd tthhee sseerriieess  ooff  ffoouurr
oonnee--hhoouurr wwoorrkksshhooppss iinn MMaayy
aatt HHeeaannoorr GGaattee SScciieennccee
CCooll lleeggee.. 

SSttuuaarrtt JJooyynneess,, ooff SScceenntteedd WWiill llooww,, RRiipplleeyy 
ccoommmmeenntteedd:: “I found the course very interesting and
useful both in terms of new ideas while reinforcing the
things that we are doing well. Sometimes the small and
simple changes are the most important. I would recom-
mend this course to all Derbyshire businesses to keep
one step ahead in these difficult times”

FFRREEEE
WWOORRKKSSHHOOPPSS

IINN 22000099

Shop Doctor takes the 
temperature in Alfreton, 

Heanor and Ripley

SShhoopp DDooccttoorr DDiiaannee JJaacckkssoonn hhaass bbeeeenn ttaakkiinngg tthhee 
tteemmppeerraattuurree ooff sshhooppss iinn tthhee DDeerrbbyysshhiirree ttoowwnnss ooff
AAllffrreettoonn,,  HHeeaannoorr aanndd RRiipplleeyy rreecceennttllyy aanndd 
iinnjjeeccttiinngg nneeww ll iiffee aanndd ggrreeaatt iiddeeaass iinnttoo tthhee aarreeaa..

AA pprrooggrraammmmee ffrroomm tthhee ppooppuullaarr  sseerriieess  ““RReettaaii ll  SSuurrvviivvaa ll ””
aanndd ““TThhee SShhoopp DDooccttoorrss””  wwaass  ddeevvii sseedd bbyy rreettaa ii ll iinngg 
ssppeecciiaa ll iiss ttss MMaaiinn MMaarrkkeett iinngg && PPRR LLiimmiitteedd aanndd pprreesseenntteedd 
bbyy MMDD DDiiaannee JJaacckkssoonn..  

AMBER VALLEY WORKSHOPS

EEssttaabblliisshheedd ttrraaddeerr,,
pphhoottooggrraapphheerr MMaarrttiinn DDuuddlleeyy,,
eecchhooeedd EEll iizzaabbeetthh’’ss ccoommmmeennttss
(( SSeeee LLiill llyybbeett ff lloorriissttss  bbeellooww))
“The course made me more aware that
I have to get on and do things. 
I certainly learned some new ideas and
took lots of good notes.”



AArree yyoouu ddooiinngg aall ll  yyoouu ccaann ttoo hheellpp yyoouurr
llooccaall  bbuussiinneesssseess??  MMaayybbee yyoouurr RReeggiioonnaall  
DDeevveellooppmmeenntt AAggeennccyy ccoouulldd hheellpp ffuunndd aa
pprroojjeecctt ll iikkee tthhiiss  iinn yyoouurr aarreeaa..  
FF oo rr  ii nn ff oo rr mm aatt ii oo nn  aa bb oouu tt  hh oo ww  oo tt hh ee rr  
PPrroojjeecctt OOffffiicceerrss hhaavvee ssuucccceeeeddeedd,, oorr ffoorr 
pprraacctt iiccaall  aaddvviiccee aanndd iiddeeaass oonn ggrroowwiinngg
ll oocc aa ll  bb uu ss ii nn ee ss ss ee ss ,,  ss ee nn dd  aa nn  EE mm aa ii ll  tt oo  
ss hh oo pp dd oo cc tt oo rr@@ rr ee tt aa ii ll ssuu rr vv ii vv aa ll .. cc oo .. uu kk  oorr
ccaall ll  00884455 112299 99994488..

The Retail Survival programme is a series of
four workshops on different facets of market-
ing, delivered in an informal but dynamic way.
Delegates receive full supporting material, 
including  delegate notes and workbooks full of
examples and exercises to complete and a 
relevant business book.  

Main Marketing runs programmes in many
areas of the  country. As well as the Retail 
Survival series, they offer “The Shop Doctors”, 
“The Competitive Edge”,  “Business Growth”
and “Business Support” programmes.  Any and
all of these series provide very cost-effective
solutions for Councils and Enterprise bodies
who want to support the growth of new

Ideas that really work
EEll iizzaabbeetthh HHeewweess ooppeenneedd LLii llllyybbeett ff lloorriissttss
iinn HHeeaannoorr just six months ago and said she
found the course very useful.  “I’ve been in retail
for 25 years or so, but I’ve learned so much on
these workshops.  They were full of practical
help and advice – not just theory.  I’ve imple-
mented three major things since being on the
course – and they work!”

TThhee wwoorrkksshhooppss aatttt rraacctteedd aa 
ddiivveerrssee rraannggee ooff  bbuuss iinneesssseess,,  
iinncclluuddiinngg IITT ssuuppppoorrtt ,,  eelleeccttrr iiccaall
ssuupppp ll iieerrss ,,  hhaaii rrddrreesssseerrss  aanndd
bbaarrbbeerrss ,,  bbrr iiddaallwweeaarr ssppeecciiaall iiss ttss ,, 
aa ccaarrdd sshhoopp aanndd ppeett sshhooppss  aanndd
aann oonnll iinnee llaaddiieesswweeaarr ssuuppppll ii eerr.. 

JJeennnniiffeerr WWiill ll iiss wwhhoo rruunnss 
oonnlliinnee ssttoorree FFeemmiinniinnee PPlluuss
ffrroomm LLoonngg EEaattoonn ffeelltt tthhee
wwoorrkksshhooppss wweerree hheellppffuull,, 
iinnffoorrmmaattiivvee aanndd vveerryy 
eennjjooyyaabbllee.. ““II tt  wwaass  aall ll  ppuutt  oovveerr
vveerryy wwee ll ll  aanndd ii tt wwaass ggrreeaatt ttoo
mmeeeett ootthheerr  ttrraaddeerrss””  sshhee ssaaiidd..

OOnnee rreettaaiilleerr eenntthhuusseedd
aabboouutt iiddeeaass tthhaatt hhee hhaadd
lleeaarrnntt oonn tthhee ccoouurrssee aanndd
iimmpplleemmeenntteedd:: ““SSoo ffaarr  ii tt
sseeeemmss ttoo bbee ppaayy iinngg ooffff  aanndd
bbrr iinnggiinngg mmoorree mmoonneeyy iinn..””   PPoollkkaa
DDoott  ff ll oorrii sstt AAmmyy WWii ll ll iiaammss ffrroomm
RRiipplleeyy aaggrreeeedd,,  ““ II ’’vvee cchhaannggeedd aa
ffeeww tthhiinnggss  iinn mmyy sshhoopp aanndd wwiinn--
ddooww ddii ssppllaayyss ss iinnccee tthhee ccoouurrssee,,
wwhhiicchh sseeeemm ttoo bbee eeffffeeccttiivvee..  TThhee
ccuussttoommeerrss hhaavvee nnoottii cceedd aanndd II ’’mm
ooppttiimmii sstt iicc tthhaatt  tthhee bbuuss iinneessss wwii ll ll
ff ll oouurr iisshh..””   


